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Marketing Communication Strategy of Coca-Cola
Introduction
	Coca-Cola is a reputable company renowned for the manufacturing of beverages. It operates in over 200 countries globally. It uses an integrated marketing communications strategy to pass a vital message to its target audience regarding its beverages. The company uses various media such as social media and newspapers to form outlooks of connection towards consumers. This has astronomically increased the company’s growth and its profitability.  
A.
	The author of the article is Pragya Prafull. Innovative communication processes have helped Coca-Cola Company resolve the issue of inadequate engagement between the company and its target market in various ways. Firstly, it has encouraged a liking for the company's beverage products over the ones provided by its competitors. Secondly, it has created a sales lead for the company. Coca-Cola utilizes integrated marketing communications to connect with its target consumers. The company has deployed print media and visual media to hold interactive engagement with its consumers globally. Some of the communications deployed by the company include sponsorship marketing, internet marketing, sales promotion, and advertising. To captivate and attract new customers, the company uses powerful advertising methods such as catchy and relatable slogans or taglines that form an enduring impact on the audience. Some of them include “Coke Adds Life,” “It’s the Real Thing,” “Taste the Feeling,” and “Open Happiness.”
B.
	Coca-Cola’s marketing communication strategy is based on using media to promote the products of the company. The media used by the company is divided into published media and visual media.  The mediums have been crucial in ensuring that company expands its customer base and enters into other markets globally.  Published media encompasses magazines, newspaper, trade and professional press as well as the internet. On the other hand, visual media encapsulates television, radio, posters, billboards, and many more. 
I. Published media
a. Newspaper
Coca-Cola Company has widely used newspapers to advertise its drinks. It has used reputable local newspapers in different countries to advertise its beverage products. 
b. Magazines
The company has used globally renowned magazines to market its products. It chooses the magazines based on the readability by the target audience of the company. 
c. Internet
There are various form of Coca-Cola advertisements done on online platforms. This is exemplified in the posting of pop-up ads, extensive use of banners as well as on-site sponsorships. Also, there are forums and websites devoted to Coca-Cola fans where they share their opinions regarding the company. 
II. Visual Media
i. Television
In many countries, Coca-Cola has been advertised through television. The company features various ads in different countries. 
ii. Cinema
The company has advertised it products through cinema in different ways. Foremost, it has ensured that Coca-Cola video ads are played within cinemas before the starting of a movie. Secondly, the company’s products are advertised through product placement in movies. 
iii. Radio advertisement
Coca-Cola has been ingrained in creating increasing awareness of its brand and attaining customer loyalty
Potential problems and their solutions 
a. Addressing sustainable drinks
Coca-Cola faces the challenge of addressing concerns regarding consumer health as well as environmental protection. With the interest of producing sustainable products increasingly being a concern, the company faces an uphill task ensuring that its products are sustainable. The potential solution to this issue is that Coca-Cola should consider adding sugar from its beverages or producing an unsweetened beverage portfolio such as Coke Zero. Effective management can take an active role in ensuring that the company’s efforts meet the Triple Bottom Line to champion environmental protection and consumers' health.
b. Getting a connection
	The connection between companies and their customers has significantly changed in the current world. Consumers are adequately connected with various media platforms to access different reviews and information on products easily. Hence Coca-Cola has to leverage strong branding to ensure that it builds consumers’ habits. The potential solution to this problem is by creating alternative product designs like the introduction of tall, thin cans decorated with the local heritages’ elements. Effective management can ensure that the customers’ interests by adapting localization tactics based on local culture, thereby increasing customer engagement and amplifying the brand image.
C.
	Coca-Cola Company utilizes a marketing communication strategy that entails promoting its beverage products through print media and visual media (Angelica, & Mrithula, 2019). I would integrate the marketing communications in the current organization where I work by utilizing social media. My company is a new startup launched dealing in the sales of cloth-ware. Thus it can leverage on utilizing online platforms such as Twitter, LinkedIn, and Facebook to have an expanded customer base and generate high profits. To successfully integrate marketing communication strategy within it, I will create a story that resonates with the target customers and aligns with its brand image. This would help build relationships between the company and the target audience.
Conclusion
           Coca-Cola extensively utilizes media to perform its integrated marketing communication strategy. It uses various media such as magazines, cinema, television, internet, radio, to name a few. Thus the company has been among the most profitable organization globally thanks to its effective integrated marketing communications strategy. Uprising companies must invest in effective integrated marketing communications strategies to spearhead their long-term growth.
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